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Type of Attendee

B Grower @EFarm manager BCrop consultant @Other

New Orleans, LA: 2016 (n=434) 90% A 6% |
Phoenix, AZ: 2015 (n=614) 91% P 4% |
San Antonio, TX: 2014 (n=717) 89% 2% R

Kissimmee FL: 2013* (n=437) 92% k. 3% |

Nashville TN: 2012 (n=687) 929, b 3% 5%

Tampa FL: 2011 (n=618) 91% - 2%
Anaheim CA: 2010 (n=381) 91% A 6% |

Grapevine TX: 2009 (n=421) 92% 5%
Nashville TN: 2008 (n=639) _93%
Tampa FL: 2007 (n=292) T 11% )
Anaheim CA: 2006 (n=207) A 7%
Austin TX: 2005 (n=395) [ ——— 8% |
|
60% 80% 100%

*In 2013, “Grower” and “Spouse” were combined. Percent of Respondents
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Main Reasons for Attending

56%
To learn about new products

To learn about issues impacting the crop industries
To network with other growers

The location

Talk with company leaders at the trade show
Entertainment

Learn more about business/finance opportunities

National corn yield contest

NCGA Business

B 2016-New Orleans, LA (n=434)
ASA Business

02015-Phoenix, AZ (n=614)
I'm a voting delegate

W 2014-San Antonio, TX (n=717)

NSP yield contest
NAWG Business
NSP Business
S0, 0% 20% 0% 60% 0% 100%
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Education Most Interested In

Precision farming

Grain marketing tips

Business management tips
New crop chemical products
Biotechnology

Advocating Importance of Ag.
Cultural / tillage practices

New uses for soybean / corn / wheat / sorghum

New seed products
W 2016-New Orleans, LA (n=434)

Commodities trading / investment strategies
2015-Phoenix, AZ (n=614
Financial and estate planning a ( )

Risk management insurance @ 2014-San Antonio, TX (n=717)

Social Media
International issues

Specialty trait crops

oM 00/,;‘ 0% 20% 40% 60% 80% 100%
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Commodity Classic Costs

B Paid myself O Paid partially by someone else W Paid fully by someone else

Registration Fee

Transportation Costs (i.e. airfare, rental car)
Hotel

Meals

Entire Trip*

0% 20% 40% 60% 80% 100%

Percent of 2015 Respondents (n=434)
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Registration Fee

B Paid myself  @Paid partially by someone else =~ O Paid fully by someone else

New Orleans LA: 2016 (n=434) 59% 36%

Phoenix AZ: 2015 (n=614) 53% L 40%
San Antonio TX: 2014 (n=717) 55%  35%
Kissimmee FL: 2013 (n=437) 56% L 34% ]
Nashville TN: 2012 (n=687) 51% 41%
Tampa FL: 2011 (n=618) 46% L 43% ]
Anaheim CA: 2010 (n=381) 42%
Grapevine TX: 2009 (n=421) 49% .. 4% |
Nashville TN: 2008 (n=639) 56% . 44% ]
Tampa FL: 2007 (n=292) 60% L 40% ]
Anaheim CA: 2006 (n=207) 49% 1%
Austin TX: 2005 (n=395) 61% 39%
0% 20% 40% 60% 80% 100%
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Role in Operation

B have the final say in all operational decisions
O1I share decision-making with someone else

@I have some input, but ultimately leave decisions to someone else

O Someone else makes all of the operational decisions

Percent of 2016 Respondents (n=434)
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Likelihood to Make Decision
Based on C.C. Information

B Very likely O Somewhat likely @ Slightly likely @ Not likely

Equipment  [RYAZ 18%
Seed 19% 21%
Technology 27% 9%
Marketing 25% 18%
Business services 16%
Finance [RR 25%
Crop protection 24% 17%
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Percent of 2016 Respondents at least sharing in operational decisions (n=330)




Farming Phase Demographic

Start-up phase
5%

Transition phase
19%

Growth phase
24%

Maturity phase
52%

Percent of 2016 Respondents (n=434)

WwMOs,
L %

>

**In 2013, “Decline” changed to “Transition.”

Phase Definition
Start-u Recently began buying into a farming
p operation or starting a new operation

In the process of purchasing equipment and

Growth capital, working to increase the size in the
next few years.
Focusing on maintaining size of the

Maturity operation, not intending to greatly increase
or decrease size in the next few years.
Focusing on downsizing, passing the farm

**Transition onto another grower, and/or planning to

retire in the next few years.
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Level of Education

Some high school or less
1%

TR [ M dll A high school diploma
16% 15%

Some college cours

21%

M 0o,
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Percent of 2016 Respondents (n=434)




Age of Respondents

21 to 40 years old
6%

Mean Age

Median Age

56

65

41 to 60 years old
40%

WwMOs Y
o) >

Percent of 2016 Respondents Providing Age (n=262)




What Do You Use to Receive
Information on Farming?

Internet connection/e-mail address 80%

Computer for office or personal use 79%
Smartphone (iPhone, Tablet)

Text messaging

GPS Yield Monitor Mapping

Satellite dish/Direct TV/DISH Network

Social Media(Facebook, Twitter)

None of these

0% 20% 40% 60% 80%

Percent of 2016 Respondents (n=434)

100%



Why Do You Use Social Media?

Connect with family and friends 89%

Business / work

News
Entertainment
Marketing
UO&M 00,)1 | : | ‘ : |
0% 20% 40% 60% 80% 100%
\ Percent of 2016 Respondents using social media (n=148)




Early Adopters

New Orleans LA: 2016 (n=434) 71%

B Would you say you are one of the first
72% to adopt new products and practices
on your operation when they become
available in your area?

Phoenix AZ: 2015 (n=614)

San Antonio TX: 2014 (n=717) 71%

Kissimmee FL: 2013 (n=437) 68%

Nashville TN: 2012 (n=687)* 72%
Tampa FL: 2011 (n=618) 71%
Anaheim CA: 2010 (n=381) 73%
I I I T T 1
0% 20% 40% 60% 80% 100%
MO
UOQL O’);L Percent of Respondents

\\ * D9 was revised into a numeric question in 2012 (D9A-see next slide).



Number of Growers Influenced

26% Mean Median

9.5 5
5-9 28%
10-19
20-50
over 50
T I T 1
0% 20% 40% 60% 80% 100%
WwWMOps Percent of 2016 Respondents (n=434)
& o

* D9A added in 2012
\‘v
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Likelihood to Attend 2017 Show

B Top Box (10-9) O Near top (8-7) m Mid (6-5) @ Bottom (4-0)

Mean Median

New Orleans LA: 2016 (n=434) 7.7 8

[ I T T I 1

0% 20% 40% 60% 80% 100%
Percent of Respondents
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* D10 added in 2012, Changed to

\ numeric rating scale (0-10) in 2015
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